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Why trails?

People love them

Bicycling is PopularFavorite Outdoor 
Activities

Outdoor Recreation Participation Topline Report, 2016, Outdoor Foundation

# 2# 1

Favorite Outdoor 
Activities

Frequency of Participation
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• 80% - sidewalks and places to take walks (#2)
• 56% - bike lanes (#1); 52% (#3) bike trails

(items in second tier of importance)
• 48% - too few safe bike routes
• 46% would pay more in taxes for sidewalks 

and bike trails
National Association of Realtors, 2013 Community Preference Survey

Homebuyers value 
them

“Biking and walking infrastructure is the first amenity we put 
in new communities.”

Tyler Niess - Southeast housing developer

“Walkability is in many ways the cheapest and highest return 
in a community. The commonalities of successful suburbs 

are place making, aesthetics, and multimodal options.” 
Adam Ducker - real estate strategy consultant

McCormick, K, “More Open Space, Walkability, and Multifamily Are Future of Suburbs,” Urban Land,
4/29/16
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What can trails do for 
your community?

A Multiplicity of Benefits

Safe, Active 

Health

EconomicSocial

Conservation

Transportation

Safe, active 
transportation

New York is worst state in the nation 
for pedestrian and bicyclist fatalities  

27%
Bicycling and Walking in the United States, 2016 Benchmarking Report, Alliance for Biking & Walking 
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60.9%
Health

47%
Overweight 

or obese
150+ min. 
aerobic 

activity/wk.

New York adults

Behavior Risk Factor Surveillance System, 2013New York State Department of Health, Expanded 
Behavioral Risk Factor Surveillance System, 2013- 2014 

Finger Lake Region: 
60.6%

Obesity-related 
Medical Costs

$8.7 billion/yr. 
Finger Lakes Region: $501 million/yr. 

Overweight and obesity rates among upstate New York adults, 2013-2014, Excellus

Economic
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The Economic Impact of the Erie Canalway Trail: An assessment and user profile of New York’s longest multi-use trail, 2014

• Lodging and food = 74% of spending
• Overnight visitors (18%) = 84% of spending

Spending and Visits by Segment
Zone

Trail 
Visits

% Trail 
Visits

Direct 
Spending ($) % Spending

Average Total 
Spending

Zone One 
Day 1,292,031 81.75% $34,063,632 16% $26.37
Zone One 
Overnight 249,152 15.77% $132,388,646 63% $531.47
Zone Two 
Overnight 39,152 2.48% $44,169,698 21% $1,128.39

TOTAL 1,580,335 100% $210,621,976 100% $133.31

It’s about eating and staying 
overnight

Every Mile Counts: An Analysis of the 2008 Trail User Surveys, September 2010, NYS Office of Parks, Recreation, and 
Historic Preservation


